
Final Exam Contents Form:  Semester 1 / 2024 

 

Subject: Foundation Mathematics 5      Code:  MA30105          Class: EP M6/1-2        Teacher’s Name:  Keerthi Prabhakar 

Contents Formative  Final Exam Written Answers Classroom Handouts Remark 

1.  Arithmetic Sequences    Class notes and Worksheets 

 

Content 

might change 

because of 

time 

constraints.  

 2.  Quadratic Sequences    

 3.  Cubic Sequences    

 4.  Word problems - Arithmetic 

Sequences and Series 

   

              Formative 2:    - Quizzes -    Worksheets     - Tests  

 

 

Subject:  Universal Mathematics 5      Code: MA30217 Class EP M6/1-2   Teacher’s Name: Shiv Kumar 

Contents Formative 2 Final 

Exam 

Written 

Answers  

Classroom Handouts Remark 

1. Limit of a 

Sequence                                                                        
✓ ✓ ✓ 

 

 

 

 

 

Text book (Haese 

Mathematics 3rd edition) 

 

       (Class Worksheets 

+Handouts) 

 

 

 

Content 

might 

change 

because of 

time 

constraints. 

2. Limits tend to infinity ✓ ✓ ✓ 

3. Limits tends to zero  ✓ ✓ ✓ 

4. Trigonometric limits  ✓ ✓ ✓ 

5. Indefinite integration ✓ ✓ ✓ 

6. Properties of indefinite integration ✓ ✓ ✓ 

7. Definite integration ✓ ✓ ✓ 

8. Properties definite integration ✓ ✓ ✓ 

9.  Application of integration ✓ ✓ ✓ 

10. Area under curve  ✓ ✓ ✓ 

11.  Area between a curve and a straight line ✓ ✓ ✓ 

 



 Subject: Foundation English         Code: EN30105                  Class: EP M6 1-2                                   Teacher:  Josh Bolen 

Final Exam Content  Formative 2 Classroom Handouts Remark 

Multiple choice Adjectives with prepositions 

Describing a table 

Transition words 

Idiomatic expressions 

 

All 

 

 

 

 

A PDF File with material to revise for 

the exam will be provided the week 

before the exam. 

 

 

 

 

 
Reading IELTS Reading Questions  

Writing IELTS Writing Task 1 

 

 

Subject: English for Academic Achievement Code: EN30211 Class: EP M6/2 Teacher: Joshua Bolen 

Final  Exam Contents  Formative  Score Classroom Handouts  Remark 

Multiple  Choice   

Section  

Linking words  

Subject-Verb Agreement, Verb 

Tenses  

Complex sentences, conditionals 

All  

 

 

Worksheets, Notebook work,  Schoology.  

A PowerPoint presentation  with material to 

revise for the  exam will be provided 

the  week before the exam. 

 

Writing   

Section   

IELTS Task 1 Essay  All 

 

 

 

 



     Subject: Integrated Science 1        Code: ST30281         Class: EP M6/2B           Teacher’s Name: Mr. Michael Dew 

Contents Formative 2 Final Classroom Handouts Remark 

1. Natural Selection ✓ ✓ 

Text book 

Power points 

Work Sheets 

Class Tests 
 

Content might change because of time constraints. 

2. Biodiversity ✓ ✓ 

3. Respiratory System ✓ ✓ 

4. Circulatory System ✓ ✓ 

5. Excretory System ✓ ✓ 

6. Lymphatic System ✓ ✓ 

 

 

Subject: Marketing Principles              Code: OC30227                    Class EP M 6/2                  Teacher’s Name: Dr. Hermann 

 

Contents Formative 2 Final Exam Project Classroom Handouts Remark 

1. Unit 1: Marketing Principles ✓ ✓  

Google Classroom 

PowerPoint 

Presentations 

Class Participation 

In-Class Assignments 

Homework 

Group Work 

 

 

The content might 

change because of 

time constraints. 

Product ✓ ✓ 

            Price ✓ ✓ 

            Promotion ✓ ✓ 

Place ✓ ✓ 

            Marketing Mix ✓ ✓ 

            Marketing Strategy ✓ ✓ 

Marketing Research ✓ ✓ 

            On-Line Marketing ✓ ✓ 

            Service Marketing ✓ ✓ 

            International Marketing ✓ ✓   
Select a product that you like to 

market in Thailand 

  



And create a marketing plan 

In word document format 

Include all the marketing plan 

components 

As outlined in the course submit as 

a word document to Google 

classroom due date  

Before final exam week   
Marketing Plan components 

include: 

Mission Statement 

Executive Summary 

Situation or S.W.O.T. Analysis 

Marketing Goals /Objectives 

Market Research / Marketing 

Marketing Strategies 

Marketing Mix 

       Product 

       Price 

       Place 

       Promotion 

Implementation 

Evaluation and  Control 

  

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 


